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Our Brand

@ KORRES

Greek Pharmacist, George Korres

Founded KORRES based on his passion
for capturing the best of nature.
Inspired by the most powerful natural
ingredients and traditions of Greece,
KORRES delivers clinically proven
results with formulations that reflect
- ameticulous attention to detail that
is the heart of everything we do.




Being desirable and unigue
Design yovadiko Kail ToOnTtd

DESIGN OBSESSION / design eppovn

Design is one of our few obsessions; our team -
passionate about aesthetics, materials,
craftsmanship - is attentive to the smallest of
details and wishes to constantly reinvent visually
the values of KORRES.

To Design eival pia amno g “eppoveg” pag. H opdda pog
SlEmetal amod nabog yia tnv aednTikn, T UALKQ, TNV
TIOLOTNTA, TLC ULKPEC AETTTOUEPELEC. EBupEL va
enavegetalel kal va e€eAlooel TIG aoOnTikéEC afieg
KOPPE:.
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Design yovadiko Kail ToOnTtd

BEING DESIRABLE / emiBupunta nmpoiovta

Going against yesteryears’ perceptions, natural
products have to be desirable; great scent, great
texture, great packaging, an overall feeling of
pleasure !

Evavtia og malalotepes avtANPeLg, Ta GpuoLka

B =

R coopmenmon i npoiovTa pEneL va lvat emBupnta.
A0 WITH ORGANIC EXTRACTS A

S Opopda apipota, wpaieg udes, dpopdo packaging kat
\ névw arnod éAa aiodnon xapdc!
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beautiful ingredients
Ouopda CUOTATIKA
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Design yovadiko Kail ToOnTtd

PACKAGING

beautiful ingredients
opopda CUOTATIKA



8 KORRES WILD ROSE(\’ j
24-H MOISTURISIN
BRIGHTENTING CREAN
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Being desirable and unique

Design pyovadikod kal Toontd

PACKAGING

carefully selected materials and details
UALKA KoL AETTTOULEPELEG ETULAEYUEVA LE TIPOCOXN



Being desirable and unique
Design povadiko kat mofntod

Paris store

POINT OF SALE / ZHMEIA MQAHZIHZ

New York store
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Design yovadiko Kail ToOnTtd

Athens Extra Schengen Airport store

POINT OF SALE / ZHMEIA MQAHZHZ

Bratislava store
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Being desirable and unigue
Design yovadiko Kail ToOnTtd

London store

POINT OF SALE / ZHMEIA MQAHZHZ

Barcelona Store



Being desirable and unigue
Design yovadiko Kail ToOnTtd

POINT OF SALE / SHMEIA NQAHZHZ
Athens, The Mall store

DIACAMARON DO ¥INENG_z| 4|

Myrepli Alexand
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EXHIBITIONS / EKOEZEIZ

Korres Official Brand Launch Brazil, MuBE Sao Paulo
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FACILITIES / ETKATAZTAZEIZ

Oinofyta production plant and offices
Epyootaaotio kat ypadeia ota Owoduta
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Being desirable and unique

Design pyovadikod kal Toontd

DESIGN AWARDS / BPABEIA

2002
2004

2005

- Gold Award, Packaging & Praise for Corporate Identity,

- Gold Star, Packaging, Skin and Body care range, Packaging Stars Awards,
Association of Greek Manufacturers of Packaging and Materials [Greece]

- Gold Award, Print Advertising, Illlustration and Graphic Design Awards [Greece]
- Gold Award, Print Advertising, lllustration and Graphic Design Awards [Greece]

- Best Packaging, Gold, Korres Liquid Hand Soaps, Ermis Awards - Association of Communication &
Advertising Companies [Greece]

- Best Packaging, Bronze, Korres Skincare range, Ermis Awards - Association of Communication &
Advertising Companies [Greece]

- Gold Award, Korres BOOKS logo, Illustration and Graphic Design Awards [Greece]

2006 - Best Product Identity and Packaging Award, Gold, Kozani Crocus, Ermis Awards - Association of

2007

2008

2009

Communication & Advertising Companies [Greece]

- Best Promotional Materials/Structures, Gold, Korres Colour, Ermis Awards - Association of
Communication & Advertising Companies [Greece]

- Star, Packaging, Kozani Crocus, Packaging Stars Awards, Association of Greek Manufacturers of
Packaging and Materials [Greece]

- Honor, Korres Gift Boxes, Packaging Stars Awards, Association of Greek Manufacturers of
Packaging and Materials [Greece]

- Best Product Identity and Packaging, Silver, Korres Bag, Ermis Awards - Association of
Communication & Advertising Companies [Greece]

- Store Graphics Honor, Korres Glasgow Store, Illustration and Graphic Design Awards [Greece
- Packaging Honor, Korres Acne range, lllustration and Graphic Design Awards [Greece]
- Packaging Honor, Korres Men’s range, Illustration and Graphic Design Awards [Greece]

- Honor, Korres US Flagship Store (Soho, New York), lllustration and Graphic Design Awards
[Greece]

- Graphic Design Honor, Korres Men's range press kit, Illustration and Graphic Design Awards
[Greece]

- ICN Award: Recognizing Creativity, Korres Natural Products, International Cosmetic News and HBA
Global Expo Awards [US]

- Star, Packaging, Korres Men’s Range, Packaging Stars Awards, Association of Greek Manufacturers
of Packaging and Materials [Greece]

- Star, Packaging, Korres pouch, Packaging Stars Awards, Association of Greek Manufacturers of
Packaging and Materials [Greece]

- Best Corporate Brochure Design, Silver, Korres Stores Brochure, Ermis Awards - Association of
Communication & Advertising Agencies [Greece

- Best Brochure Design Award, Korres Frag-zine, lllustration and Graphic Design Awards [Greece]
- Packaging Honor, Korres Fragrances, lllustration and Graphic Design Awards [Greece]
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Being desirable and unique
Design pyovadikod kal Toontd

PUBLICATIONS / AHMOZIEYZEIZ

Taschen edition, Package Design Now!,

the ultimate resource on contemporary design for packaging
worldwide. In its effort to pay tribute to what makes a great
packaging design, Taschen has dedicated to k2 Design, the Athens-
based team behind the Korres packaging, a record six-page spread
in their Personal Care & Beauty section, allowing this successful-
design-story to stand out among over 35 high-profile brands.

H Koppég Ouotkd Mpoiovta e moAuapLlOpe MayKOOULEG SLAKPLOELS
TOOO O€ MPOIOVTA 00O KO O€ APTLA ALoBNTLKA, KATAAAUPBAVEL ‘KEVTPLKN
Béon’ otnv npoodatn €kdoon tou oikou Taschen ue titAo Package
Design Now! — tov andéAuto odnyo tou cuyxpovou design oe enimedo
ouokevaoiag dtebvwe.

210 MAaioLo TNG oKLY pAPNOoNG TWV MAPAUETPWY TTou opilouv Tov
e€alpeTikd oxeblaopo piag cuokevaoiag, o oikog Taschen adlépwoe
otnv k2 Design — tnv opdada tou Mévvn Koupoudn, mou ‘subuvetal’
yla TLG CUOKEUOOLEG TWV TPOLOVTWVY — KTEVEC ApBpo £EL [6] oeAidwy
otnv evotnta Personal Care & Beauty. E€QUPETIKA ONUAVTLKA, N
oUMPOAN Tou Ztavpou Namnayldvvn [Stage Design Office], emikedaing
¢ Ekaotikrig ZUvBeong QwtoypadLwy yLa tTn papKa.

Me tov TpOmo auTo, N Lotopla Tou ‘emtuxnuévou design Kopped’
Eexwploe petalL neplocotépwy armo 35 Wiaitepa yvwotwv brands.
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Being desirable and unique
Design @IAIkS TTpoC 10 TTEPIBAAAOV
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Being desirable and unique
Design @IAIkS TTpoC 10 TTEPIBAAAOV

Avoid excess packaging
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BODY PACKAGING NOT USING BOXES
ZYZKEYAZIA ZQOMATOZ XQPIZ KOYTIA
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Design @IAIkS TTpoC 10 TTEPIBAAAOV

Avoid excess packaging

Conditioner

KORRES L]

Shampoo

KORRES

| |
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HAIR PACKAGING NOT USING BOXES
ZYZKEYAZIA MAAAIQN XQPIZ KOYTIA




3 KORRES

EYE NARE-UP REM)
KTRMARITIASR MATI
SEQUILLANT P07
L85 YEOX

WANE ! TYIAXEMY

FACE LOTION PP BOTTLE & PP CAP
AQZION NMPOzZQMNOY KAMAKI KAl MIMOYKAAI PP

Being desirable and unigue

Design @IAIkS TTpoC 10 TTEPIBAAAOV

Avoid over packaging

Use eco-friendly recycled and / or recyclable
materials:

- glass

- carton

- PE- PP — PET plastics
- metal

- wood



Design @IAIkS TTpoC 10 TTEPIBAAAOV
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Being Informative / €eINIKPIVAG EVNUEPWTIKA ETTIKOIVWVIQ




“® KORRES

ALI

ANTIAGEING

& ANTIWRINKLE

NIGHT

OPERATION WITH THE NATIONAL HELLENIC RESEARCH
INSTTTUTE OF BIOLOGICAL RESEAR(

N
FOUNDAT!
BIOTECHNOLOGY

CREAM

==

q & oak/ antiageing &
all skin types

The Korres Research & Development Lab in cooperation with the
National Hellenic Research Foundation has studied antiageing

at cellular level through the function of proteasome, an essential
shield mechanism of cell proteins like collagen and elastin.
Highly-effective flavonoid Quercetin activates proteasome to
prolong skin cell lifespan and act as a restorer on all ageing signs.

night cream/

Invitro studies on fibroblasts [epidermal cells] prove Oak derived

Quercetin's impact on vital biological ageing markers:

+ Up to 39% reduction of free radicals within cells

« Repairing activity on already aged cells which revert to the
young cell phenotype [photographed under the microscope]

In vitro sf

Dermatologically tested

Aeppatoloyikd eENeypévn 40mL e 1.35Fl. Oz.

@ KORRES

TIA ONOYS TOYS TYNOYS AEPMATOZ
KEPZETINH & BEAANIAIA
ANTIPYTIAIKH

& ANTIT'HPANTIKH
KPEMA NYXTAX

PATENT PENDING

Being informative

EIANIKPIVAC EVNUEPWTIKA ETTIKOIVWVIiO

Kepoetivn & Behavidid PUTISIKA Kal ynp 1]

Kpépa voxTag/ yia 6Aoug Toug TUmoug Séppatog

To Epyactripio Epeuvag & Avamtugng Koppég kat 1o EBviké 16pupa
Epeuvidv peAétnoav Ty mpooTacia ano Tn yrpavon o€ KUTTapIKG
£ninedo Péow TS SPACNG TOU TIPWTEACWHATOG UE OKOTO TN
Hakpolwia Tou KuTtapov. Evioxupévo and 1o 1oxupé gAaovoetdég
Kepoetivn, 1o npwiedowpa dpa enavopBuwtikd ota onuadia tou
Xpovou.

In vitro pehétec emPBePaivouy T Spaon e Kepoetivng:

« Meiwon we kat 39% Tou evEoKUTTapIkoL o&eBWTIKOL popTiou
« EmavopBwrikr Spaon oe 1dn ynpaopéva kutrapa mov

EMAVAKTOUV TO VEAVIKS TOUG patvéTumo

FORMULA FACTS
96.39% Natural content
NO Mineral Ol

NO Petrolatum/Paraffin Wax
NO Silicones

NO Parabens

NO Propylene Glycol
NO Ethanolamines

NO PEG

NO SLES

NO ALES

NO Phthalates

NO Synthetic dye

YES Fragrance

NO Polycyclic Musks
YES pH-neutral

NIGHT CREAM

NO Alcohol
PACKAGING NO Retinol
FACTS NO Animal by-products
NO Animal testing
ALL PACKAGING YES Suitable for vegetarians
'COMPONENTS NO Wheat
ARE RECYCLABLE NO Nuts

(paper, glass, PP)

Non wheat/ nut free facility

Ingredients : Aqua, Glyceryl Stearate Citrate, Dicaprylyl Carbonate, Glycerin,
Triheptanoin, Behenyl Alcohol, Glyceryl Stearate, Simmondsia Chinensis Jojoba)
Seed Oil, Beeswax, Cetearyl Alcohol, Amaranthus Cruentus Seed Extract, Helianthus
Annuus (Sunflower) Seed Oil, Lecithin, Punica Granatum Seed Oil, Sucrose, Alanine,
Arginine, Caprylic/Capric Triglyceride, Caprylyl Glycol, Chamomilla Recutita
(Matricaria) Flower Extract, Galactoarabinan, Glyceryl Oleate, Glycine Soja (Soybean)
Oil, Glycine Soja (Soybean) Sterols, Hydrogenated Vegetable Oil, Hydrolyzed Myrtus
Communis Leaf Extract, Mourera Fluviatilis Extract, Parfum, PCA, Phenoxyethanol,
Quercetin Caprylate, Quercus Robur Bark Extract, Rosmarinus Officinalis (Rosemary)
Leaf Extract, Serine, Silica Dimethyl Silylate, Sodium Gluceptate, Threonine,
Tocopherol, Tocopheryl Acetate, Vitis Vinifera (Grape) Seed O, Xanthan Gum

S

KORRES NATURAL PRODUCTS

K. Mavou 20-26, 116 33, Abriva

20-26, K. Manou St, 116 33, Athens, Greece
T+30210756 5800 F +30 210 756 2122
Made in Greece

&




PACKAGING
FACTS

ALL PACKAGING
COMPONENTS
ARE RECYCLABLE
(paper, PP, PE)

FORMULA FACTS

NO Mineral Oil

NO Petrolatum/
Paraffin Wax

NO Silicones

NO Parabens

NO Propylene Glycol
NO Ethanolamines
NO PEG

NO SLES

NO ALES

NO Phthalates

NO Synthetic dye
YES Fragrance

NO Polycyclic Musks
YES pH-neutral

NO Alcohol

NO Retinol

NO Animal by-products
NO Animal testing
YES Suitable for vegans
YES Wheat

YES Nuts

Being informative

EIANIKPIVAC EVNUEPWTIKA ETTIKOIVWVIiO

FORMULA FACT

Korres set new standards by allowing the product to educate
consumers. Through the introduction of a transparent and
analytical ingredient table, Formula Facts — featured on the side of
each product — Korres uses its packaging to help consumers make
their choice in an honest and genuine customer-caring approach.
The table makes extended reference to the formula itself and its
natural content, while also addressing frequently asked questions
such as the ones about animal testing or vegetarian/vegan-friendly
use.

Elvat e€apeTikd onUavTLKn yla epAG N eAKpLVAG, Stadavn emkowvwvia
LE 000UG ETUAEYOUV T TPOiovTa pag. Ta teAeutaia xpovia ival
guputata StadeSopévn otn Blopnxavio Twv KAAAUVTLKWY N TIPAKTLKN
OLKELOTIOLNONG «TIPACIVWV» oTolXelwv [greenwashing]. MoAAEG eTalpeieg
napouoLalouVv Ta MPoiovVTa ToUG WG GUCLKA EVW XPNOLLOTIOLOUV EVa
€AAXLOTO TOCOOTO GUGIKWY MPWTWV UAWV I Loxupilovtal otL
arnopeUYOULV TN XPrON GUYKEKPLULEVWV OUCLWV EVW OTNV TIPAYHUATIKOTNTA
eTUAEYoUV AANEG TIOAAQTAG TTLO eTtLkivduveg. To eminedo
napaniAnpodopnong yupw amo Ta GuoLka KOAAUVTIKA 0€ CUVOUAOUO e
TN SUCKOALQ KATAVONONG TWV CUCTATLKWY TIOU avVaypAdOovVTaL OTLG
OUOKeUAOLECG, KOOLOTA akopa 1o SUCKOAO yLa TOUG KATAVOAWTEG va
SLOAEEOUV TO OWOTO yLa ekelvoug polov. Ma to Adyo auTo
XPNOLUOTIOLOULLE TOV TtivaKa e Ta SeSopéva Tng poprouAag o KABe
cuokeuaocia, an’ 6mou eival eudaveEG TO TOGOCTO TOU GUGLKOU
TEPLEXOEVOU TOUC KaBwG Kal n ouvBeon Tng GpOPUOUAQG, LLE TPOTIO
TETOLO WOTE Va glval Katavontog and 6Aouc.
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Being user friendly
Design @IAIKO TTPOC TOV KATAVOAWTN
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SMALL DETAILS MAKE THE DIFFERENCE
Ol MIKPEZ AENTOMEPEIEZ KANOYN THN AIAOOPA




Being user friendly
Design @IAIKO TTPOC TOV KATAVOAWTN

PRODUCTS THAT WE ARE PROUND OFF
MPOIONTA TIA TA OMOIA NIQOOYME MEPIOANOI
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Being user friendly / tell a story
Design @IAIKO TTpOC TOV KAaTavaAwTn / dInyEiTal yia IoTopia

KORRES FRAGRANCE

ROSE WOOD / BLACKCURRANT /
CYCLAMEN

SAFFRON / AMBER / AGARWOOD
/ CARDAMOM

PEPPER / JASMINE / GAIAC

» WOOD / PASSION FRUIT
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A simple, ‘austere’ bottle at a first glance...a closer look
reveals more... the tiny yet significant details like its 'broken’
corners.

A special mould was developed in Normandy by a small unit
of quality glass productions, exclusively for Korres Fragrance.

The selected colors signify pharmacy bottles; their luxury is
‘smashed' by the use of the pure white soft-touch lid, a truly
unconventional choice for a perfume top, but in tune with the
brand's trademark concept of contrasts. The use of the white
symbolises pharmacies and labs, spaces that establish the
Korres heritage.

The result: elegant, individual, strict, simple but also a design
statement.

ATIAO, ALTO UIOUKAAL [E pLa TpwTtn patid. 0co to
napatnpei KOVeig, SLAKPIVEL TIG MOLOTNTEG TOV...TLG HIKPES,
OAAG CNMUOAVTLIKEG AEMTTOUEPELEG, OTIWG OL ‘CTIACHEVEG YWVIES
ToU.

IxedLaotnke €8O KakouT, priayprévo otn Noppavsia
ano pia pikpn Hovada mapaywywv MOLOTIKWY YUAALVWY
UIOUKOALWV ATOKAELOTIKA yia To Apwia Koppég.

XpwHarta ov NMAapanEUnouvy o€ GapHAKEUTIKA UITOUKAALQ,
n MOAUTEAELD TWV OTOLWV ‘ToaAaKWVETAL amnod To andAuta
KaOapo Asuka, e palakn udr), KOUTAKL - TTPOYLOTIKAL
OTIAVLA ETUAOYH VLA KOUTAKL APWHOTOG - O ANOAUTH, OMWG,
CUVETELA ME TO concept TwV avILOECEwWVY, TTOU XapaKTnpileL
™ Hapka. H xprion tou Asukou Bupilel papuakeio/
£PYOOTAPLO, XWPOUG TAUTLOHEVOUG LLE TNV LoTOpia TNG
Koppég.

To anotéAeopa Kopd, AUTAPKECG, AVOTNPO, ando, aAld
TaToXpova aleOnTiki npdtacn.

Being user friendly / tell a story

Design @IAIKO TTPOC TOV KATAVOAWTN / dINVEiTal Yid I0TopIa

TOILETTE
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The artwork featured on the fragrance boxes comes from
George Korres' extensive vintage-homeopathy-books
collection. The boxes open up like books to reveal the history

® KORRES of each scent inside.

SAFFRON AMBER
CARDAMOM




® KORRES

SAFFRON AMBER
CARDAMOM

3 \AI HF‘

EAU DE TOILETTE
50ml1E>1.69 F1.0z.

Being user friendly / tell a story

Design @IAIKO TTPOC TOV KATAVOAWTN / dINVEiTal Yid I0TopIa
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Design @IAIKO TTpOC TOV KAaTavaAwTn / dInyEiTal yia IoTopia




Being user friendly / tell a story
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® KORRES

VETIVER

EAU DE TOILETTE

ege of hiring d
Il Ensemble a

' the most famo
pst of any
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PAEONIA
VANILLA
AMBER PEAR

EAU DE TOILETTE
! 50m1€>1.69 F1.0z.

TOILETTE
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VETIVER ROOT
GREEN TEA
CEDARWOOD

50ml €
1.69 Fl1.0z.
EAU DE

TOILETTE




Thank you!
EuxoapLotd!




